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( Public Financial Administration )

1. oo Rapmz Poe P Te fi 1x4=4
Answer the following as directed :
(@) HiEF R Ry RR wpR == ™1
71 S Beraifer «if{ecs At Fome

i 31 Bfoe |
(719} & =T fora )
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(b)

(©

(d

26P/313

(2)

:cc.ording to the '“principle of maximum
ocial advantage, public expenditure

shoulfl rflaJ:imi_ze social welfare rather
than individual utility.

( Write True or False )

WWW@W%@IW?

Which of the following j
: g is not
public revenue? ot source of

Q) ¥/ lTaxes
(i) TR ¥1/ Public debt
() Wﬂ@ﬁﬁwm/ Private investment

(v) TR S SR / Fees and fines
(0% Taachi a1fs &frear )

( Choose the correct answer )

R s om s oo R w1
(T0 / FarFe) <1 stom w1 =3 T

. (0 572 o 71 )

(Primary / Monetized) deficit is
calculated after ‘deducting interest
payments from fiscal deficit.

( Fill in the blank )

GNP-3 4 F#1C1 foray |
Write the full form of GNP.

( Continued )

(3)

2. Wwﬁmmﬁﬁﬁeﬂ?@ﬂmm:

4x4=16

Write short notes on any four of the

| following :

| @)

(b)

()

d

(e)

3. (a)

26P/313

A I TSR _
Canons of Public Expenditure

S ICH6
Balanced Budget

A e

Local Finance-

HIFIRA YR PR
Types of Public Debt

Fiscal Reforms in India

T RCAES I
Value Added Tax

e feq agfe e AR M FA 1 5+5=10

Explain the nature and scope of public
finance.

( Turn Over )




(4) e

¥/ Or
¥%{T1 / Or

SRed TRE FE St FeRTe JeREn e
(b) Fifte T RR @ oadw sRRe? 3 () © oo o1
R e 7= a1 4 149=10 T B o e IRy, ﬁz A
: inan
Who propounded the principle of Explain the role of fz:::ty alleviation
maximum social advantage? Explain “ implemenit;nlgn dti:e P
this principle with the help of a ! schemes .
diagram. 1
' | firo e RS AA
6. (@) TR I E fEER e o
I W I
4. @ TR I W@ 1 R IR LA f sfeRA R SEe el oy on
= f i the impact o
WW ¥{M1 2+8=10 | Discuss o
! mic growth and stability.
Define public debt. Discuss the :‘ econo gr
economic effects of public debt. \ 5%J1 / Or
w1/ Or | () R8RSR e b o B
(b) I B2 IR ITH TR ICHHS 4=l | Write a note on fiscal policy.
CHIRIR. oTes ma 3997 | 2+4+4=10
What is a bud 1

get? Explain the concepts
of revenue budget and capital budget
with the help of examples.

S (o) Y598 Re Teem Moy Ruca forar 10

Write about the principles of federal
finance,

1 /313 ( Turn Over )
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(6) (7)

() TR RerTs TAMISL 2
What does TAM stand for in market

( Direct Marketing )

l. oo
© FPRe ot iR ey foan 1x8=8 analysis?
Answer the following as directed : :
(a) 2T IR AR o 2 | (d) oo TERIATS IS AT Bl €2

: (ﬁmoﬁw ) What is a common intensive used in
Primary goal of direct marketing is direct marketing?

- . (i) TES; [
: (Fillin the blank) Long explanation
(b) OIFRITE WA Romers S, qfoyr (i) T T
Catzllogue marketing is especially High price
use l; when
(i) RATIR TorzR T @R
() =1 R cm| Free gift or discount
the product is service (iv) S8 o
(@) W’{Wﬁa R a5y o Unclear offer - PSR
vi oos , A
sual product detail is Important | . ( Choose the correct answer )

(i) 19 2P gy

mass reach is desired

(o) TETARF e YRS & R w8y U ?
What does a time-limited offer usually

(lU) Biicr] IR ﬁﬁ | include?
real time feedback is needed E () ToRfeer s 1R
(o= Tt 31fd Bfevear ) A free service forever
( Choose the correct answer ) |
26P/313 | 26P/313 ( Turn Over )
( Continued)




(9)

26P/313

—

(8)

(@) ergre] faater SES
A deadline to re.spond‘

(i) o1 R T

A confusing message
(iv) RFER e
A list of features
(o et 1fo Bfereat)

( Choose the correct answer )

— @R @A IR 9o RE

TR RN (SSTAE o= 79 |
(AR SR FIA)

is the number of time an ad is

shown to a user, regardless of whether
they click on it or not.

( Fill in the blank)

— R QT R o S Ao

T o R IR reea T A W

Rotem 1 (SR )

. is the percentage of people Who
View an ad and complete a desired
action, such as marketing a purchase-
( Fill in the blank)

( Continued)

(9)

(h) Retew SR of o A e ¥ 2
What is the first step in developing a
marketing campaign?

(i) =0 TR
Launch the product
(i) 2o M LT

Select media‘ cha.nnel'
(iii) oo S g

Define campaign objective
(iv) 2fswire Remd

Analysis of competitors
(o= Teachr a1fS Bferean )

( Choose the correct answer )

2. e AT R @ wiRbR ev[e 5y G o -

3x4=12
Write short notes on any four of the
following :
(@) RIS TR
Traditional marketing
(b) SGRfET ITRIT
Database marketing
26P/313 ( Turn Over )
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m_
( 10 ) ( 11 )
© 4. (@) =orF ISEIR e Ioaca & T2 SR
T&H TS T AGF RPN FPIEPHR M
Product market — 2+8=10
(d) TEEIT S What is direct marketing strategy?
Keting campaign Explain the strategies that are usually
Marketing P adopted for direct marketing.
(€) ST QSICAIS S 92T/ Or
Direct mail campaign (b) ¥TF JWEFINW VPR IR Oe e
' Gfe W wRM dfFR feeRR
(n EEea SACATBAGFOIR *RACATGT 347 | 10
Personalization Critically analyze the ethical and legal
considerations involved in the use of
(9 THRED e direct marketing media.
Internet advertising
5. (a) dPF TIWRIIW Mo [ aors
3. (@) IPWS ZoF @R wd, AW L o Wz‘ﬁ"‘wﬁwﬁw"ﬁ T RS ST :j;ﬁo
(e Aot el 39 | . . : :
bi < in detail the meaning, SCOPe What .1s se.gmentatl.on in dlre.ct
iscus - cic of direct marketing in marketing? .Dlscuss 1t§ benefits in
and characteristic o regards to direct marketing.
business. / or
5331/ Or (b) =AoTF IWRIITO feTTIR RSy /S Trrmq
() © o4 % @W"l‘f oM ZSR- TP I ¥ | 10
ofs o ST 4 | Explain the different types of
? \?\"G]Zditaﬂ e important factors segmerlltation in direct marketing with
1SCUsSs 11 . examples.
influencing the emergence of direct
marketing. :
26P/313 ( Turn Over )
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( 14 )

(b) AR H [ 1x3=3
Fill in the blanks :
() — _ Romd wge w7 /W T
YRS R 361 |

analysis categorized inventory
based on item names.

(@) __ Tee sors Rermg qgw Zoed
NI

media  is considered as 2
direct marketing medium.

() @ P wge @ w9 9@ IS
T{eY R Ry fAfRg Fae R
IR

—— helps to determine the
optimal . order quantity that
»  *Minimize total inventory costs.

2. Wﬁmmﬁ@mw@mwmm:

4x2=8
Write short notes on any two of the
following .

(@) Mo s

Sagarmala Project

26P/313 ( continued )

m)

()

3. (a)

(b)

26P/313

(15)

A 36 IS SOR

Sourcing in supply chain management
CPFR 9IF VMI (FAIR GG

Importance of integrating CPFR and
VMI

Retq Ghadt 731 oI TS IR (TR

- S A TF AL F91 | RO

SREFR (S @reiarTe: fied Reed e
(A NEE R =01 2 6+5=11

Discuss the relationship between
distribution network design and overall
business  strategy. How  should
companies align their distribution
networks with their competitive
positioning?

[/ Or

gor® R e 2 oors Rer (@PeR
TMPICZ (@A GCFACs T IR 61 Fo1P]
o5 SIS R F? ‘ 3+8=11

What is direct marketing strategy? How
do the components of direct marketing
strategy work together to create an
effective campaign?

( Turn Over )
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1
( 16 ) (17 )
. %]/ Or
4 (@) QR T e STefes R
W w1 Qe e R T (b) @R T WS AR SR
TIPS 4 | 6 Wlmqmmmmwﬁﬁm{@
3 A I ? 6+6=12
Discuss the recent developments n . N
. tion the Explain the role of transportation in -
supply chain management. Men .
. ) chai supply chain management. How do they
issues faced in supply . . . .
management. influence supply chain decision?
71/ Or . 6. (a) TS SAMA QIR R AR
(b) mmwaﬁﬁqmmwﬂw &S T oF AP R 7R 773,
TS e efvbEa el A ’1{3,,8‘11 oA FT1 ‘ 12
IR I AT TS ISR e ? Discuss how technological advance-
L ts yst ments support coordination and
‘g::t 1sdmventory managem;;‘n it nen collaboration among supply chain
oes inventory all partners.
over
System influence a company’s er
m
1 supply chain efficiency and custo o3/ Or
satisf:;
| action? (b) CPFR Y7 R T TR SARMAHR TR
| . SIS <4 | 4+8=12
|
v] S. (q AR ST wdE fercet % What do you mean by CPFR? Discuss
11 ' SRS <if{qze s@esfiaf SE iy 3ﬁ1g its elements in detail.
| R e <041 |
ing
What do you mean by ﬁn . scu55
transportation infrastrucmre? aﬂc:if‘g
‘the  key methods of Indi%
transportation infrastructur®
y 26P/313 ( Turn Over )
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(18 )

( Goods and Services Tax )

L @ R

Fill in the blanks :

() ___ Sromts sFroy 2 ¥ A

is one of the greatest &%
reforms in India.

) ey, e e GSTY
wige fan Cxgm

the Indi#?

——  Article of
and

Constitution defines Goods
Services Tax (GST).

i) ___ GsT e s oetoE 7

chairs the GST Counml

meetings .

|

|
(iv) & ®R|
e e RER —

AT o T A | |

A certificate of registration shall::; ‘l

:‘sued by proper officer int
0.

——

26P/313

(b)

(19)

o1 7 fag fort - 1x4=4

Write True or False :
(i) TGS HArH I TR |

Customs duty is an example of
indirect tax.

(i) SGST WTR SPp-IT TE
IFAPIRE TR AF ORI

fETCet A0 T 7= |
The activities mentioned in
Schedule-II of the SGST Act are not

considered as supply of goods and
services.

(i) CGST-3 SpH-13 SAe RIS
IHFANER  RAea TIPS A
ot 40 I |
Under Schedule-I of CGST activities

listed that are considered as supply
even without consideration.

(iv) e oo @A SF ST $°Re
B 539w e GST S FC3 |
Integrated Goods and Services Tax
is levied by the Central Government
on intra-State supplies and

imports.

( Turn Over)




(20 )

2. e fiaraes R i FofoR eome oY Rl T ¢

Write short notes on any three of ©°
fonOWing .

Dual model of GST
() GST *4Ryw
GST Council

(co

4x3=12

r
Supply without consideration unde
ast
[d %@ R
E-way Bill 1
| 10
Explain j . . £ i;:u:lifect i
Xplain in brief the history © |
tazes in India, k
e{l/ Or @? 1‘
B0 oo e e @@ T
MM i
How is direct tax different from
. of indirect tax? Explain- - 8d
261:’1313

4.

26P/313

(21)

(i) SRS GST IEA o @ CLITw
IR 9 TEY 90 6
Mention the indirect taxes tl'{at
existed prior to the GST regime in
India.

“GST b seEAeRee 1”7 TSI
BTN ’ ]
“GST is a destination-based tax.
Explain the statement.
(ii)wes'rﬁzr@aﬁmw‘tﬁsﬁs ]
oifRe 2 .
What were the reasons . behu‘@
introduction of GST in India?

o/ Or

) GST R wrew RRe GST
SRy R S 4 | ;
What is GST? Discuss the Peneﬁt;i ac;
implementation of GST in In
scenario.

(@ () ]

FAN
3+7=10

GSTJ SBFO ‘@I’ [ TR a1 TE
BHAR S el
QIR erS g I !
Define the term ‘Supply’
Distinguish between compo bl
and mixed supply with

examples.




( 22 )

§24qr/ Or

O A g
3 TR
1 e Rcy ST
its a;;-s composition scheme? What are
norm jectives? Discuss the eligibility
s of composition scheme.

6. (a) G5 ()
fra :'Ei‘“@'“ R @ R

Write ‘
fouowij:o:rt notes on any two of ¢

() GafeD W R b

Credit and debit notes

(i) &% ey

Tax invoice

() s b GaRs

Input tax credit

3+4+3=10;

| 26P/313

(23)

%</ Or !

(b) (i) I VAW IR @ 7 9 S CIREPRRS
Ry sgem I |
Define tax invoice. Discuss the
features of tax invoice.

(i) wo" AR o, b1 GST- T 280
1l
- From the following details, prepare
a GST invoice :

(1) AARA—TO A TORARCHD,
S, GSTIN :
94AAFCN9988JIZD

Supplier—M/s
prises, Ahmedabad,
24AAFCN9988JIZD
sta Ggo, GSTIN °
24BBBDT1 122A2Z9

r___,M / s GogOi Traders,
122A279

(@)

Custome




(24 )

(3) T AIEFR—
Goods supplied—

' 50 LED 3™ 2R 100 591
50 LED bulbs @ T 100 each

20 PRI QrEE Ao
250 Tis

20 Extension Boards @ T250
each '

(4) F9—CGST—6%, SGST—6%
Tax—CGST—6%, SGST—6%
(5) PR ©H—500 591
Freight charges—X 500
(6) JTI—5% ST P TAH €[S

Discount—5% on total value of
goods

% % %
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