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1. (@) <if 512 9”4 F4t : 1x4=4
Fill in the blanks :

(i) 3 79 GRl AP F€T EEE |

Service cannot be separated from

(i) 9z deRifFs T i AfRC |

Influencing the custcomer is
environment,
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(2)

(iii) R T @b castCEet eiferat |
Advertising is a process of
communication.

(iv) &S ARmecEtsy =

segments are measurable.

(b) Bl & fy o= 1x4=4
Write True or False :

(i) Fooifo= o I"E o’ w96
TaHfeq IRA = |

Increase in the disposable income
is a reason for growth of service

industry.

(ii) “FFIT T CRR € R @iy |
Heterogeneity is a
character of services.

(iii) SR X /AP AT T Fed7ers
GFF SAMMREIT WSS @B 27 A |

Customer expectation is one of the
important factors to determine the
customer evaluation.

(iv) A /BT Eege GEES S
WWWW@WW@
*RfB S0 ST PG S |

Rural tourism involves residents

travelling to inside and outside the
country.

specific
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(3
2. w=e fml Rewres B @I BiRGR eviee oY Gl
ferar - 4x4=16
Write short notes on any four of the
following :
(@) R THPITO GCISaE|
Targeting in service marketing
(b) &ty =G
Rural tourism
(c) GRS ATESHFIT TTZ
Promotion in services
(d) CRRYS SIS T&RFI
Hospitality marketing in service sector
(e) i FERRe fdRee et I
Determining customer perception in
services
3. (q) CWElISEFE RS il | T3 §F CRN oo
! 2N4Ry TS SRR oS It 0|
3+11=14
Define service marketing. Explain the
difference between service and goods
with appropriate examples.
w24/ Or
(b) o TERRe fagea e @ SIEICLEio)
TSI ToprTIR Ifa @RIT TR SCEH
4l | 14
Define service marketing triangle.
Discuss the reasons for growth of
service industry in India.
P25/1061 ( Turn Over )



4. (a)
(b)
5. (a)
(b)
6. (a)
(b)

P25—3000/1061

AP TEARREFN el it | Gt e
AP TG IR SeimiprR i 3t |

3+11=

State the meaning of customer per-
ception. Analyze the factors that
determine the customer perception in
service evaluation.

<4/ Or

G AN R @ G Iwieeeae
BT SINPPTIZ, I 74 |

Define market positioning. Explain the
role of positioning in service marketing.

TR B i@t il Grl ves R
wiF 1091 I ¢FY BUS ST 39791 |

Define marketing mix. Briefly analyze
the importance of advertising and
distribution in service sector.

{1/ Or
QIS G T it | A9t =i Iz
Gl TR 4! AFBPE @ 364 |
State the meaning of quality services.
Discuss the features of branding and
packaging in service marketing,

SIS o CRIT St SITEs 4 |
Discuss the role of tourism services in
India.
H{l/ Or
wife et it | s16a crar ffen Afssweg
HIfSFIR HiKS It 41 |
Define hospitality. Analyze the various

types of hospitality segmentation.
* kK
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1. (a) <o fal STz Wa @ owm f[oR 1 1 1x4=4

State whether the following statements
are True or False :

(i) IS ©G2 BF WG 10% TP IF
90% Jremrere I il I |

Dow theory advocates that stock
behaviour is 10% psychological
and 90% logical. -
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(2 ( 3 )

(@) @A w51 efsefs sitwfrers @ =, In the stage of industry life
cofsat TR Iiee TRITEA SFT A cycle, mnew innovations and
S e | technological developments take

s place.
When two securities are held in the
portfolio, it is essential to stud
? y the k
(i) TERER vE ___T ¢S afefdol

covariance between two.
Markowitz theory is based on :

(i) €. 1. . o5 e wpi R

TP T @ Sy
i ; SRS (i) CAPM @ ___ fOmReR  eoRer
per the assumptions of APT WAL @@T

{.)heory, the investors have different ; W

eliefs and expectations. CAPM focuses attention only on
. : risk.
(iv) “bFer'y wHFSl FORFE (GBI

o smfs qMFa @oE ke (iv) s B SEAbED SRS a

ffe | HISGIRCR |

Differential return method f

J Reward to volatility ratio developed

portfolio performance evaluation

was developed by Michael Jensen. by
b) § T S
RRES i UERISEIL S 1x4=4 2. 9§ G forat - 4x4=16
Fill i g :
Wlord(lg :the blanks  with appropriate Write short notes on :
(i) SRR € v A (a) T8 AEIPHR
CE WIF dfers R W | Financial derivatives
F23/1039 P25/1059 { Turn Over )
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)
(c)

(@)

3. (a)

(b)

4. (a)

P25/1059

D ——

(4)

afosfe shum sz

Effects of cofn_bining s_ecﬁrities
G T T

Multiple factor model

Rerrier ofs aos Roe
Return per unit of risk

e sfRoemt R Rftaer e w16
R R 3 w1 afi e 4+10=14
What is investment management? What

zre _tl?e factox:s to be kept in mind while
eciding an Investment?

YN / Or

fhlétlcany €Xamine the Elliott wave
Ory on stock market prediction.

Remact Fisiote afiater oy
o 5 5 oifemaire
T A TR0 R 14

What statistical techniques would you
use to calculate rigk? Why?

( Continued )

(b)

5. (a)

(b)

P25/1059

[/ Or

wee PR P 9
Explain the following :

7x2=14

(i) TSR A SIER RereEdl o Ko
Maricet and non-market risk and
return

(i) =Ry siRkfae @

Portfolio characteristics line

CAPM3Y #1efie yRerst 3fat 311 CAPM
SEOR TRES Wbl dfepfs @EE TEE
sRa? ' 7+7=14
Describe the basic concept of CAPM.

How would you evaluate a security with
the help of CAPM theory?

oqr / Or

CAPMA Pz 5 57 wore fl wupmzs
ot efopfs T @ cras Rw dfoghos
To SfoRa S AT 350 39 oW fdy
0 6+8=14
What are the advantages of CAPM?

From the following information,
determine the securities that are

{ Turn Over )



( 6 ) (AT
over-priced and those that are under- &9t / Or
priced in terms of SML : : g wEm T
(b) (G PIRFI T LT .
= S : ° el
(Security) (Actual Return)

e expert Jensen index of

: ; : Explain th
w 0-33 1-7 0:50 portfolio performance.
X 0-13 1-4 0-35
Y 0-26 1-1 0-40 IR
VA 0-12 0-95 0-24
s sppeice 0-13 - 1-00 0-20
Nifty Index
b f= 009 0 0
T-bills

ﬁ|\9\2\9 EE @[ =y
Rf =Rf+ﬂi{Rm"Rf)
AR #[{l SEEE IR AR

Return on SML can be estimated with
the help of the formula

Ri =Rf +Bf{Rm -—Rf)

6. (@) G = gof DIRFT 7T sfhpherers ey
RO/ =311 SR Gt Rcassy FRa? fewo
T+7=14
Distinguish  between Treynor and
Sharpe indices of portfolio performance.
What do you Tecommended? Why? “Bes) 601 (@R
! COM (CBCS) 601 (GR-I)
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1.1%{;;%&@%1“@@1:1@5@@@5@@; 1x5=5

State whether the following statements are
True or False:

(@) SHOR AR WP efeprpmz wE 1
RS APhS 27 T qregorge |
The recognition of trade unions by
employers is always mandatory under
Indian labor laws.

(b) ARG AETR FTe s B e
TP SR Wi w1 e eoke
aFy |
Managerial associations primarily focus
on protecting the rights and interests of

workers at lower levels of an organi-
zation.
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(2) ar)

(c) RBEF gz e Supifie wfiTeed (b) S AT IRTIR

Rt TGRI A Tt | Functions of trade union
Managerial  associations  primarily (c) TR G& W VF SROS ¥y iz
negotiate for higher wages for industrial ILO and labour legislations in India
workers. @ SR < 9T Eﬁ;’ﬁﬁ
(d) ﬁtﬁi‘;‘t’:’ﬁf PR sipm wat = Swie- ILO Conventions
T T4 fepprze  FaEsesTReE Pl
fifere =1ef afefifty wsfre | (e)
Employers’ associations are formed to AIOE and EFI
rEPrTsent the collective interests of 4. (a) R R DR @y 9 SiTs WA R
employers  in  industrial  relations : ;
matters. R S FEA S e TLEFR, AT 41 |
) : +10=14
(e) VIR 4 & TSz iy @ o G 22 ' i 4+1
QAN =l sy ToE W e @ What is the significance of recognition
ToeItg AGSors =7 | of trade unions? Discuss the legal
ILO C 2 ' 1 oo provisions with regards to recognition
orventions are legally binding on of trade unions in India.
all member Countries once they are 529 / O
adopted by the ILO.
- e (b) SRS MHE PR Wi fre TER @@l
. Wﬁﬂ'%ﬁth@ T FAGH oyt - 1x3=3 gyl TEUPTR U wet @3 FEIPER
rite the full forms of the following : wfoas IR [ st | 8+6=14

(a) ASSOCHAM Analyze the major challenges faced by

(b) FICCI Indian trade unions today. Suggest
(c) AITUC measures to overcome these problems.
: Foll-e1q Hf=s sz st Ci
3. wﬁ@m;w@mwm%m: asia 5. (a) RIS ARSI GG B4 17

i T4 AT MR R @R 4T W? 5+9=14
fite short notes on any fourof the following :

Explain the concept of white-collar
(a) TS 3Tform trade unions. How do they differ from
Craft Union blue-collar trade unions?

P25/1065 P25/1065
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Eed )

SRR @

(b) SRES ARGER Wi 3 FEPER 52
COSET PHFA rite Sgibie T
Feifte ez? 8+6=14
What are the reasons behind growth of
managerial associations in India? How

have their activities influenced
industrial relations?

6. (a) SRS FEAEES viesm SrRPEE SIwEHAl
| R REITR T @i Rekrs @ee?
, 5+9=14

Discuss the objectives of employers’

associations in India. How have they
evolved over the years?

H /A0y
(b) FEERS A etz o FwiR
TREPHRA TR Sl Jpgpoferl DT <04 |
6+8=14

What are the functions of employers’
associations? Discuss the organization
and management of employers’ asso-

ciations.
7. (@) ORI 5N R ot | i @ ' A4
IR 9efal 1 6+8=14

Analyze the structure of ILO. Describe
the major activities of the ILO.

€ / Or
(b) TEeTEaRE e g 14
Elucidate the Philadelphia Declaration.

* ok A
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